Overall results for the fiscal year ended March 31, 2008 &

Outlook for the next fiscal Year ending March 31, 2009
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(1) Business overview of this current period (April 2007 - March 2008)

Regarding the Japanese economy of this current period, the improved corporate profits
which had encouraged economic growth started showing signs of decline due to surging pri-
ces of raw materials, etc. Now the nation’s economic recovery appears to be stalling. While
the income growth remained sluggish, consumer spending eked out small gains as prices of
household necessities such as gasoline and food continued to increase.

Overseas, the U.S. economy experienced sluggish growth due to declining personal con-
sumption following the deteriorating mortgage market and the fuel price hike. Meanwhile, in
Europe, the economic growth decreased somewhat following the U.S. economic slowdown,
but remained steady in general.

In the sporting goods industry, the demand in the competitive sports area was steady as the
International Swim Meet, the IAAF World Championships in Athletics and many other
world-class sports events were held one after another. In addition, health and physical fitness
were enjoyed mainly by people who gave more thought to their health or those who enjoyed
sports as their hobbies. Now sports activities are enjoyed by a wide range of generations, and
the interest level of fitness is increasing steadily with the expansion of the active adult market
including aging baby-boomers.

Against the backdrop of such recent business conditions, the domestic business of our
group defines functionality of sporting goods as things to deliver high performance for users
and to appeal to users’ emotions. The key part of our brand strategy is to help people have a
lasting impression and foster a challenging spirit through sports.

We also unified Mizuno’s brand logo mark in various sports items including sports shoes,
athletic wear, baseball goods and golf equipment to pass on the benefits of the brand value to
our business effectively.

Mizuno, which had deployed marketing of brand swimsuits under a licensing agreement,
has now made the shift to its own “Mizuno” brand, aiming to achieve outstanding perform-
ance effectively by generating combined effect. As a result, Mizuno enjoyed steady growth
in its domestic business.

Regarding the overseas operations, Mizuno launched effective marketing campaigns by
promoting the unification of brand concepts on a global level, expanding its market share.
We also substantially increased the sales of Mizuno Wave running shoes which received high
evaluations in running magazines of Europe and the United States markets. We provided cus-
tomers with high-function products for specialized needs, at specialty shops, local athletic
meets and other occasions-and this is Mizuno group’s brand strategy.

The Asian markets, China in particular, shows continuing high growth toward the Beijing
Olympic Games with the number of Chinese citizens participating in sports increasing rapid-
ly. In addition to our current strategy to deploy shops for brand-conscious high net worth in
the country, we have launched marketing strategy by providing customers with high value-
added sales services such as fitting service for golf and running. Accordingly, Mizuno’s
overseas business showed healthy growth.

Following the company’s business deployment mentioned above, the sales of this current
period increased by ¥12.324 billion, or 7.6 percent, to ¥174.019 billion compared with the
previous period. The operating profit increased by ¥953 million, or 13.8 percent, to ¥7.858
billion, and the pretax profit increased by ¥663 million, or 9.7 percent, to ¥7.468 billion. The
current net profits, meanwhile, decreased by ¥418 million, or 14.7 percent, to ¥2.42 billion.
The current net profits showed the decrease as Mizuno recorded extraordinary losses of
¥1.937 billion after the labor standards inspection office recommended the company to take
corrective measures to manage the unpaid overtime allowance to employers.

(2) Business outlook for next period (April, 2008 - March 2009)

Japanese economy of fiscal 2008 is expected to slide into recession as corporate profits are
to decrease due to the high value of the yen which will give negative impact especially on ex-
port oriented industries. Even though the issues such as overflow of debt, equipment and em-
ployment that had been afflicting the Japanese economy over a long period of time have re-
solved now, Japan’s recession is expected to become more significant as it will be affected
by global economic conditions, etc.

Amid such external economic environment, the Mizuno group has determined a fresh
long-term business policy based on the company’s management philosophy, and plans to re-
alize the corporate body which achieves sustainable growth in the global market and continu-
ously promotes high and stable growth strategies.

Regarding its domestic business operation, Mizuno plans to provide customers with all
kinds of specialized needs and high value-added sales services, appealing to consumers
through shops and media advertising. The company aims to become a healthy profitable or-
ganization by expanding its business, taking into account an increasing number of adult
women in sports and health-conscious older generations including aging baby-boomers.

In the overseas market, the company aims to expand its market share, capitalizing its
strengths for its high specification for products and sales services. Mizuno also plans to
launch sales on new markets by making full use of strong marketing with the unification of
brand concepts on a global level. It will also increase sales, maintaining a healthy profitable
system similar to the domestic market.

With regard to the earning outlook for next period, Mizuno expects, through the measures
above, that its consolidated sales is to increase 1.7 percent to ¥177 billion, consolidated oper-
ating profit is to rise 4.4 percent to ¥8.2 billion, consolidated pretax profit is to grow 7.1 per-
cent to ¥8 billion, and consolidated current net profit is to increase 94.2 percent to ¥4.7 bil-
lion. (The percentage figures are rate changes compared to the previous period.)
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