Overall results for the fiscal year ended March 31, 2009 &

Outlook for the next fiscal Year ending March 31, 2010
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(1) Business overview of this current period (April 2008 - March 2009)

With declining exports due to a deteriorated world economy, and accelerated
decline of private consumption due to higher unemployment and lower incomes, the
Japanese economy, in this current period, has faced a severe situation.

Regarding world economic conditions, the US economy slipped significantly,
evidenced by lackluster private consumption due largely to a growing
unemployment rate. The euro-zone economy, too, could not see any bright sign of
economic upturn, as the impact of the financial crisis escalated having the effect of
decreased exports and rapidly declining private consumption.

In the sporting goods industry, people’s interest toward local, community-based
sports events, not to mention worldwide major sports events, has been growing.
Sports has become an integral part of today’s lifestyle and this trend has been
stimulating participation in community-based and school-based sports events across
every age-group. However, due to the depressed global economic environment,
replacement demand slowed, negatively affecting sales of recreation-based sporting
goods.

In these circumstances, as for the business in Japan, the Mizuno group, as always,
has a well developed brand concept, defining its core value on its strong capability
to develop high-function sporting goods which touch the target’s emotion. Mizuno
continues to reinforce its brand value as a higher performance supplier by exposing
the brand logo at various high-end athletic meets. However, as is said, the uncertain
economic situation especially impacted sales of golf products and the business in
Japan was difficult and showed unexpectedly weak result.

As for the business in Europe and Americas, golf product sales were lower, as in
Japan. However, the sales of running shoes with “Mizuno Wave” technology, has
been receiving strong reputation among experts such as running specialty journals.
The high function and the expertise have been proven by its performance shown at
various community-based sports events and specialty shops, and continues to show
successful results.

As for the business in Asia, over-heated market competition raised oversupply of
products in Chinese market which has had a significant adverse affect on the pace
of growth.

As a result, the sales of this current period decreased by JPY11.982 billion, or 6.9
percent from previous period, to JPY162.036 billion. The operating profit decreased
by JPY4.948 billion, or 63.0 percent from previous period, to JPY2.910 billion. The
pre-tax profit decreased by JPY5.967 billion, or 79.9 percent from previous period,
to JPY1.500 billion. And the net loss decreased by JPY4.832 billion from previous
period to JPY2.412 billion of loss.

(2) Business outlook for the next period (April 2009 - March 2010)

It is most likely the Japanese economy will see continued weakening of external
demand due to the protracted recession of the world economy. The expected
sluggish capital investment related to the continued expected decline in corporate
profits, and the shrinkage of the private consumption due to worsening
unemployment and income environment, appears to be continuing. Those factors
will impact the decline of the internal demand simultaneously. Given that external
environment, the Mizuno group, in line with the long-term management policy, and
based on it’s Corporate Philosophy, renewed it’s commitment to solid management
infrastructure, which enables sustainable growth in the world market, even in
sluggish growth years. It makes an active shift to a highly stable and growing
company with healthy business quality as ever.

In the Japanese market, the Mizuno group aims to become a healthy and highly
profitable company, enhancing people’s participation in sports across various
generations, while contributing to the growth of a health-conscious trend. To that
end, Mizuno aims to provide high value added marketing services backed by the
expertise of its high-function sporting goods.

In the non-Japanese market, on the other hand, the Mizuno group continues to
leverage its strength of premium specialty products and marketing services to
expand market share.

Further, successful establishment of strong market share will better enable
penetration into new markets. Establishing and maintaining a healthy and highly
profitable business in non-Japanese markets is an important component of Mizuno
group strategy.

As a result, Mizuno expects the consolidated sales for the next period to be
JPY160.0 billion, the consolidated operating profit to be JPY4.4 billion, the
consolidated pre-tax profit to be JPY4.5 billion and the consolidated net profit to be
JPY2.5 billion.
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