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Overall results for the fiscal year ended March 31, 2010 &
Outlook for the next fiscal Year ending March 31, 2011

(1) Business overview of this current period (April 2009 - March 2010)

Although corporate profit has improved with gradual recovery in the world economy and the effect of cost
reduction by companies, due to currency fluctuations and difficult situations in employment and income, the
Japanese economy, in this current period, has faced a continuing low level of retail sales.

Regarding world economic conditions, the European and US economies have shown signs of recovery but
retail sales remained a major concern. However, the economy in developing countries has indicated a
relatively strong recovery.

In the sporting goods industry, sports have taken root in everyone’s lifestyles with increased opportunity
for sporting activities and a growing health-conscious trend. The global downturn in the economy during the
last two years decreased the purchasing appetite with consumers’ buying behavior tending to value high
performance products, and consequently high-function and custom-ordered products performed steadily.

In these circumstances, as for the business in Japan, the Mizuno group has promoted intensive cost
reduction, optimized production facilities and conducted product development aggressively with an eye to the
global market. Mizuno has a well-developed brand concept which demands that high performance products
must also match the end user’s expectations by providing opportunities to benefit from product experiences
through various community-based sports events. However, sales and operating income continued to fall.

In Europe and America, the demand for the popular ranges of running shoes with “Mizuno Wave”
technology and soccer boots, showed a steady trend. As for the golf product, custom-ordered sales showed
successful results. However, the influence of the exchange rate impacted unfavorably on sales and income.

As for the business in Asia, although the sales decreased greatly due to falling retail customer demand in
China, operating income has been improved as a result of inventory reduction efforts which have been carried
out since the last fiscal year. In Taiwan, strengthening sales of running shoes continued to add to the success
of sales growth.

As a result, the sales of this current period decreased by JPY13.332 billion, or 8.2 percent from the previous
period, to JPY148.703 billion. The operating profit decreased by JPY126 million, or 4.4 percent from previous
period, to JPY2.783 billion. As for the pre-tax profit, increased by JPY 1.554 billion, or 103.6 percent from
previous period, to JPY3.054 billion due to the reported exchange gain JPY572 million. The net profit
increased by JPY4.015 billion from previous period to JPY1.602 billion caused by an increase of the pre-tax
profit and a significant reduction of loss on revaluation of investments in securities reported in the last fiscal
year by JPY 1.597 billion from the previous period to JPY 19 million.

(2) Business outlook for the next period (April 2010 - March 2011)

It is most likely the Japanese economy will see continued uncertainty due to sluggish economies in foreign
countries, although a positive sign has been seen with the economic rebound from March 2009, including the
rise in corporate profits, high facility operation ratio and recovery in employment/private income situation.
Given that external environment, the Mizuno group, in line with the long-term management policy and based
on its Corporate Philosophy, renewed its commitment to solid management infrastructure, which enables
sustainable growth in the world market in every economic environment. This is an active shift to a highly
stable and growing company with a healthy quality business.

In the Japanese market, the Mizuno group aims to become a highly profitable company, enhancing the
general public’s participation in sports across various generations, while contributing to the growth of a
health-conscious trend. To that end, Mizuno aims to provide high value added marketing services backed by
the expertise of its high-function sporting goods.

In the non-Japanese market, on the other hand, the Mizuno group continues to leverage its strength of
premium specialty products and marketing services to expand market share.

Further, successful establishment of a strong market share will enable penetration into new markets.
Establishing and maintaining a healthy and highly profitable business in non-Japanese markets is an
important component of the Mizuno group strategy.

As a result, Mizuno expects the consolidated sales for the next period to be JPY153.0 billion, the
consolidated operating profit to be JPY4.0 billion, the consolidated pre-tax profit to be JPY4.0 billion and the
consolidated net profit to be JPY1.7 billion.
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